
Dear Tourism Partners:

2020 has been a year for the books and not in the way we expected. We experienced record highs in both 
visitations to our region and tourism spending in the past five years. We thought this year would be no 
different and then a global pandemic hit, crippling the tourism industry. The incredible thing about the tourism 
industry, specifically Garfield County business owners and residents, is our resilience.

With international travel on hold for most of the year, it gave our office time to reflect on current advertising 
strategies. We had the opportunity to advertise locally and encourage our residents to get out and experience 
what makes Garfield County an iconic destination. We know that residents are our greatest ambassadors.

As we move forward, we hope things will again start to pick up for local businesses and our economy. We 
are focused on doing our best to keep our community and citizens safe while encouraging those visiting to 
explore safely and spend money locally.

If anything, we know WE ARE GARFIELD STRONG; this too shall pass  
and brighter days are ahead.

With sincere appreciation,

Falyn Owens
Executive Director
Garfield County Office of Tourism

2020 
Y E A R  I N  R E V I E W

Falyn Owens



2020 BY THE NUMBERS

PAY PER CLICK
Impressions . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  318,491
Clicks. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 36,048

YOUTUBE
Impressions . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 1,404,569
Engagements/views. .  .  .  .  .  .  .  .  .  .  . 668,198

FACEBOOK/INSTAGRAM
Impressions . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  8,112,570
Clicks. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 156,611

PINTEREST
Impressions . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  1,873,887
Clicks. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 38,208

RETARGETING (DISPLAY)
Impressions . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 2,377,350
Clicks. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 3,737

STGNEWS.COM:
Impressions . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 70,844
Clicks. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   240

KSL.COM
Impressions . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  1,133,959
Clicks. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 1,408

STGNEWS.COM  
Added Value Banners:*
Impressions . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 20,496
Clicks. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  52
*Ran as added value with the Canyon Media  
“Here For You” free buy

FACEBOOK 
Impressions . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  +538%
Engagements . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  +2,603%
Followers . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   35,874

TWITTER
Impressions . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . +82%
Engagements. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . +149%

INSTAGRAM
Impressions . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . +617%
Engagements. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . +134%
Profile Actions. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  +280%

PINTEREST STATS
Impressions . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 2.8 million 
Engagements. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 69.03k 
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TRAVEL GUIDE
Major redesign

TOP 5 STATES
1. California. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  2,022
2. Utah . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 1,279
3. Texas . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  1,107
4. Arizona . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   1,058
5. Florida . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  1,002

19,061 TRAVEL GUIDES 
Distributed (January - November)

TELEVISION
HULU (Co-Op) (Phoenix, Las Vegas):*
Impressions . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  192,743
*Cancelled May-June due to COVID

COMCAST (Instate)
Impressions . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 434,578

HULU (Wasatch Front)
Impressions . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 496,321

DIGITAL ADS

BILLBOARDS
Las Vegas (Co-op) Impressions. .  .  .  . 17,824,611
SLC Impressions. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 5,230,390

SPOTIFY
(Co-op) Las Vegas, Phoenix, LA
Impressions . .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  624,934

SOCIAL MEDIA

PUBLIC RELATIONS

BLOG POSTS

Throughout 2020, Garfield County has been featured in 
five local and national news publications. Here are some 
of the many publications that featured Garfield County 
and Bryce Canyon Country this year: 

• Media Exposure 
• Epic Trails 
• The Insider Utah
• The Travel Addicts 
• Travel Awaits 
• Travel Mole

In 2020, 14 blog posts were created and are 
housed on the Bryce Canyon Country website.

EMAIL MARKETING  
& NEWSLETTERS
Emails successfully delivered. .  .  . 57,175
Clicks. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 7,461

800-468-8660

Visit Website

ON YOUR NEXT 

VACATION
TO BRYCE CANYON COUNTY

VISIT Bryce Canyon

National Park

VISIT Kodachrome 

Basin State park

GAZE at the Stars BIKE the Trails

DINE at 

Local Restaurants
DINE at Award-Winning

Restaurants

STAY in a 

Hotel or Lodge
STAY  in a Cabin

Photo Credit: Jay Dash Photography

Photo Credit: Boulder Mountain Lodge

Photo Credit: Hell’s Backbone Grill

Photo Credit: Anna Lyn Cook

Photo Credit: Bryce Country Cabins

Photo Credit: Jay Dash Photography

Safe Travels!
Your health and safety is our priority when it comes to traveling 

in the Bryce Canyon Country area. Visit our website for updated 

lodging, dining and park information. 

Stay in touch with Bryce Canyon Country 

by following us on social media!

Facebook | Instagram | Twitter | Pinterest



2020 CREATIVE

Activity Booklet

bryceCanyonCountry.com

WE ARE ALL 

Please help protect our community:

#StoptheSpread 
#UtahLeadsTogether

Disinfecting

Hand Washing

Face Covering

Screening We’re screening employees daily for fever,
cough, and shortness of breath and ensuring
that sick employees stay home

We’re regularly cleaning and disinfecting
frequently touched surfaces

Regular hand washing is a priority

We’ve got you covered and so are we. The
CDC recommends masks to slow the spread

To protect our customers, we’re:

°F

No Cash

Hand Washing

Face Covering

Stay Home

Be careful out there, as our emergency services are limited.

If you’re feeling sick, please stay home

We prefer payments not be made in cash

Please wash your hands or sanitize before
you come in

We’ve got you covered and we request that 
you do the same for us.

IN THIS TOGETHER

BryceCanyonCountry.com

See it.   Experience it.   Live it. BryceCanyonCountry.com/VSL

Businesses in Bryce Canyon Country are working every day to 
ensure the safety of employees, community members and visitors. 
We ask for your patience with newly implemented health and 
safety guidelines, as this might cause slightly longer wait times.

Change takes time, but note that Bryce Canyon Country is striving 
to help you Take Your Time and experience everything that is 
Bryce and Beyond.

For updated information and travel tips for your adventures in the 
area, visit brycecanyoncountry.com.

Scan for up-to-date 
information about open 
businesses in the area.

BryceCanyonCountry.com

We’re Here to help you 

stay safe out There


